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MOST MANIFESTOS ARE ephemeral things. The products
of some passing crisis, they quickly lose their interest and,
yellowing in a public library, await the attention of a distant
historian. But some manifestos have more permanent value.
They arise out of the hearts and consciences of men who have
brooded long and silently over the development of events and
finally can hold their peace no longer. When they speak, they
speak with the force and power that comes from accumulated
experience and deeply held convictions. Such a manifesto has
just been given to me by a young graphics designer named
Robert Chapman. This is what it says in full.

"We, the undersigned, are graphic designers, photographers
and students who have been brought up in a world in which the
techniques and apparatus of advertising have persistently been
presented to us as the most lucrative, effective, and desirable
means of using our talents. We have been bombarded with
publications devoted to this belief, applauding the work of
those who have flogged their skill and imagination to sell such
things as:

"Gat food, stomach powders, detergent, hair restorer, striped
toothpaste, aftershave lotion, beforeshave lotion, slimming
diets, deodorants, fizzy water, cigarettes, roll-ons, pull-ons, and
slip-cms.

"By far the greatest time and effort of those working in the
advertising industry are wasted on these trivial purposes^ which
contribute little or nothing to our national prosperity.
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